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Abstract

The rapid proliferation of fake news and deepfakes poses significant challenges to information
integrity, public trust, and democratic engagement in today’s digital media landscape. This
literature review comprehensively examines the origins, typologies, and dissemination
mechanisms of fake news alongside the evolving capabilities and threats of deepfake
technologies. Anchored in key communication and media literacy theories, the review explores
the profound societal impacts of misinformation on public opinion, cognition, and behavior,
illustrated through empirical case studies. It critically evaluates existing media literacy
frameworks, technological detection tools, and policy interventions aimed at mitigating these
threats, while addressing the psychological, social, and platform-related challenges that hinder
effective countermeasures. Identifying significant gaps in empirical research, particularly in long-
term and cross-cultural contexts, the review advocates for integrated, multidisciplinary
approaches to media literacy education and regulatory strategies. This study underscores the
urgent need for a multi-faceted response that empowers individuals and institutions to navigate
and resist the complex and evolving landscape of fake news and deepfakes.
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Introduction

In today’s rapidly evolving digital landscape, the proliferation of fake news, deliberately
fabricated content designed to mislead, and deepfakes, hyper-realistic synthetic media generated
through advanced artificial intelligence, has created profound challenges for the reliability of
information and public trust. These phenomena not only distort democratic discourse and erode
social cohesion but also complicate the ability of individuals to distinguish truth from
manipulation. As misinformation becomes increasingly sophisticated, the urgency of cultivating
media literacy, the capacity to critically access, analyze, evaluate, and produce media—has never
been greater.

Recent scholarship underscores that media literacy is more than a defensive skill; it is a
foundational competency for informed citizenship, effective learning, and resilience in the face
of digital manipulation (Tran-Duong, 2023). Moreover, as Al technologies continue to advance,
their dual role as both enablers of synthetic deception and potential tools for detection demands
sustained scholarly and policy attention (Tiernan, Costello, Donlon, Parysz, & Scriney, 2023).
Addressing these challenges requires a multidimensional approach that integrates theoretical
frameworks, empirical evidence, and technological innovation.

The paper therefore seeks to illuminate the complex interplay between fake news, deepfake
technologies, and media literacy. It examines the origins and typologies of misinformation, the
evolving capabilities of synthetic media, and their societal consequences. It also evaluates current
media literacy models and interventions, highlighting both their strengths and limitations. By
synthesizing insights across disciplines, the review aims to clarify the pathways through which
media literacy can serve as a critical safeguard, equipping individuals and communities to
navigate the uncertainties of the digital information age with discernment and resilience.

Theoretical Framework

The theoretical foundation for understanding the dynamics of fake news and deepfakes is
anchored in several pivotal communication theories, including Agenda-Setting, Framing, and
Uses and Gratifications, each offering unique insights into how misinformation is produced,
disseminated, and consumed. For instance, Agenda-Setting theory elucidates how media shape
the public’s perception of issue salience, often influencing which topics garner attention (Ireton
& Posetti, 2018).

Similarly, framing theory examines the ways media narratives construct and contextualize
information to affect audience interpretation and judgment (Jungherr & Schroeder, 2021). The
Uses and Gratifications framework further deepens this understanding by emphasizing the active
role of audiences in selectively engaging with media content based on personal needs and
motivations, highlighting the complexities in combating misinformation (Kertysova, 2018).

Complementing these communication paradigms are psychological constructs such as cognitive
biases, particularly confirmation bias, which elucidate the cognitive mechanisms that predispose
individuals to accept information aligning with their preexisting beliefs, often exacerbating the
spread of falsehoods (Giansiracusa, 2021). Furthermore, media literacy theory provides critical
pedagogical frameworks that underscore the importance of empowering individuals with
analytical skills to deconstruct media messages, fostering critical thinking, source evaluation, and
reflective skepticism (Ireton & Posetti, 2018).
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Collectively, these theoretical perspectives establish a comprehensive lens through which the
challenges of misinformation can be examined, offering a robust foundation for evaluating
interventions designed to enhance media literacy and mitigate the societal impact of fake news
and deepfakes (Kertysova, 2018; Jungherr & Schroeder, 2021).

Fake News: Origins, Types, and Dissemination

Although often viewed as a modern issue intensified by digital technologies, the phenomenon of
fake news has deep historical origins that trace back to early propaganda and rumor-mongering
practices. Nonetheless, the development of the internet and social media platforms has
drastically accelerated its evolution (Kim, Xiong, Lee, & Han, 2021). Fake news manifests in
various forms such as fabricated stories, misleading headlines, manipulated images, and satirical
content that is sometimes mistaken for factual reporting, each posing unique challenges for
identification and classification within today’s fragmented media landscape (Kim et al., 2021).
The channels for disseminating misinformation have similarly evolved, with social media
platforms like Facebook, Twitter, and WhatsApp acting as primary conduits for rapid,
widespread sharing. This process is often intensified by algorithmic curation and viral sharing
behaviors that bypass traditional editorial controls (Liedke & Matsa, 2022).

Alongside these platforms, alternative news websites and messaging apps further enable the
seamless circulation of misinformation (Kim et al., 2021). The motivations behind the creation
and spread of fake news are complex and multifaceted, including political aims to influence
public opinion and election outcomes, economic incentives tied to advertising revenue and
clickbait strategies, and ideological goals intended to deepen societal divisions and erode trust in
established institutions (Kozyreva et al, 2022; Lewandowsky et al, 2020). A thorough
understanding of these origins, typologies, dissemination pathways, and underlying motivations
is essential for crafting effective countermeasures against the pervasive impact of fake news in
contemporary society (Lewandowsky, Ecker, Seifert, Schwarz, & Cook, 2012; Kozyreva et al.,
2022).

Deepfakes: Technology, Capabilities, and Threats

Deepfakes represent a cutting-edge evolution in synthetic media, utilizing advanced artificial
intelligence and machine learning techniques, most notably generative adversarial networks
(GANs), to produce hyper-realistic audio-visual content that convincingly replicates real
individuals. This technology allows for the fabrication of videos, images, and audio clips where
subjects appear to perform actions or speak words they never actually did, thereby undermining
traditional verification methods and complicating efforts in fact-checking (Martel, Pennycook, &
Rand, 2020). The spectrum of deepfake applications ranges from benign uses in entertainment
and satire to highly malicious deployments, including political manipulation, revenge
pornography, and financial fraud, each demonstrating the vast potential for harm (Omar, Apuke,
& Nor, 2023). The societal implications are severe; the convincing realism of deepfakes erodes
public trust in authentic media, threatens individual privacy and security, and challenges the
adequacy of existing legal and ethical frameworks (Nguyen & Sharkasi, 2021).

While both deepfakes and fake news contribute to the broader landscape of misinformation, they
diverge in form and complexity: fake news is typically text- or image-based and relatively easier
to identify, whereas deepfakes involve dynamic, multimedia content that is far more difficult to
detect and refute (Modirrousta-Galian & Higham, 2023). This interplay of convergence and
divergence underscores the urgency for comprehensive responses, including technological tools,
public education, and policy interventions, to mitigate the escalating risks posed by deepfakes in
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the modern misinformation ecosystem (Panizza et al., 2022; Lutzke, Drummond, Slovic, &
Arvai, 2019).

Impact of Fake News and Deepfakes on Society

The societal repercussions of fake news and deepfakes are profound and multifaceted, exerting
considerable influence on public opinion, political processes, and the core tenets of democratic
engagement. Misinformation disseminated through these channels has the potential to distort
public perception, polarize communities, and erode institutional trust, ultimately undermining
the informed citizenry that democracy depends upon (Pennycook & Rand, 2021).

On an individual level, exposure to fake news and deepfakes can impair cognitive processing,
reinforcing confirmation biases and reducing receptivity to corrective information, which
contributes to confusion and mistrust (Pennycook & Rand, 2019). These cognitive distortions
often translate into behavioral outcomes, such as political disengagement or increased
susceptibility to extremist ideologies (Roozenbeek & van der Linden, 2019). Empirical studies
underscore these effects, including documented attempts to manipulate electoral outcomes
through targeted disinformation campaigns, and the spread of health-related misinformation
during the COVID-19 pandemic, which fostered public confusion and vaccine hesitancy
(Pennycook et al., 2020; Pennycook, McPhetres, Zhang, & Rand, 2020).

Moreover, experimental findings indicate that even partial exposure to misinformation can
enhance the perceived credibility of untagged fake news, known as the implied truth effect—
further complicating efforts to combat its spread (Pennycook, Bear, Collins, & Rand, 2020).
Research suggests that cognitive interventions, such as prompting users to focus on accuracy,
can modestly reduce the spread of false content (Pennycook et al., 2021), while psychological
inoculation strategies—such as gamified learning tools—offer promising approaches for building
resilience against misinformation (Roozenbeek et al., 2022). These findings highlight the urgency
of developing and implementing robust countermeasures to address the deleterious impacts of
fake news and deepfakes on both societal cohesion and individual decision-making.

Challenges in Addressing Fake News and Deepfakes

Addressing the pervasive challenges posed by fake news and deepfakes is fraught with
complexities, largely due to the inherent difficulty in accurately detecting and debunking
increasingly sophisticated misinformation (Kozyreva et al.,, 2022). Despite notable advances in
fact-checking technologies and verification tools, these mechanisms often struggle to keep pace
with the rapid generation and dissemination of false information, a problem exacerbated by the
high volume and velocity of digital content (Liedke & Matsa, 2022). Psychological barriers such
as cognitive biases and motivated reasoning, coupled with social dynamics like ideological
polarization, further complicate the adoption of media literacy practices by diminishing
individuals’ willingness or ability to engage with corrective information (Lewandowsky et al.,
2012; Lewandowsky et al., 2020).

In addition, platform-specific algorithms frequently amplify engagement-driven content,
privileging sensationalist or misleading narratives that reinforce users’ pre-existing beliefs and
entrench them within ideologically homogenous echo chambers (Li et al., 2013). This algorithmic
reinforcement impedes exposure to diverse viewpoints and inhibits critical engagement.

Furthermore, experiential learning and reflective judgment—key components of media literacy—
are undermined in fast-paced digital environments where users often engage passively rather than
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critically (Kolb, 2014; Kline, 2016). As such, a multifaceted and holistic strategy is required—one
that synthesizes technological innovation, pedagogical reform, and platform accountability—to
mitigate the enduring impact of misinformation and promote a more informed and resilient
digital citizenry (KKozyreva et al., 2022; Lewandowsky et al., 2020).

Solutions and Interventions

Addressing the multifaceted challenges of fake news and deepfakes necessitates a comprehensive
strategy that combines technological innovation, educational empowerment, policy reform, and
collaborative stakeholder engagement. Technological advancements, particularly in artificial
intelligence and machine learning, are increasingly employed to automate the detection and
flagging of misleading or fabricated content, thereby improving the speed and accuracy of
identifying fake news and deepfakes (Pennycook & Rand, 2021; Nguyen & Sharkasi, 2021).

However, such systems are not infallible and must be augmented by robust educational strategies
that enhance media literacy across various demographics. Educational interventions, ranging
from formal school curricula to grassroots community programs—equip individuals with critical
thinking abilities, source verification skills, and a nuanced understanding of digital content
(Panizza et al., 2022; Pennycook et al., 2020a). Policy measures also play a vital role: government
regulations and platform-level accountability mechanisms aim to increase transparency,
incentivize ethical moderation, and curb the spread of misinformation while safeguarding the
fundamental right to free speech (Omar et al., 2023).

Nevertheless, overly stringent policies risk unintended consequences if not carefully balanced.
Therefore, a collaborative, cross-sector approach involving media institutions, educators,
technology firms, policymakers, and the public is essential to establish a resilient information
ecosystem. By fostering shared responsibility and encouraging synergistic action, such a
framework amplifies the overall efficacy of interventions designed to mitigate misinformation's
reach and influence (Modirrousta-Galian & Higham, 2023; Pennycook & Rand, 2019;
Pennycook et al., 2020b).

Despite substantial advances in understanding fake news, deepfakes, and media literacy,
significant gaps remain in the empirical literature, particularly regarding the long-term efficacy of
media literacy interventions and the nuanced psychological impacts of synthetic media on diverse
populations. Emerging challenges associated with the rapid evolution of artificial intelligence and
increasingly sophisticated synthetic media technologies necessitate ongoing research to anticipate
and mitigate future misinformation threats. There is a critical need for longitudinal studies that
track changes in public attitudes, behaviors, and resilience to misinformation over time, as well as
cross-cultural research that explores how socio-political and cultural contexts influence both the
production and reception of fake news and deepfakes. Future research should also emphasize
integrated, multidisciplinary approaches that combine technological innovation, educational
theory, and policy analysis to develop holistic strategies tailored to the complexities of the digital
information ecosystem. Addressing these gaps will be vital to fostering a more informed and
media-literate society capable of navigating the challenges posed by evolving misinformation
landscapes.

Conclusion

In conclusion, this literature review has elucidated the multifaceted nature of fake news and
deepfakes by defining key concepts, exploring their origins, types, and dissemination
mechanisms, and examining their profound societal impacts. It has highlighted relevant
communication and media literacy theories that underpin the understanding of misinformation
dynamics, and critically assessed the challenges faced in detecting and countering false

https://wijamssae.fedpolywannune.edu.ng



Sponsored by TETFUND/(TETFUND/DESS/POLY/WANNUNE/AR]J/2022-2025/VOL.1)

Volume 1 Number 1, 2025
Peer-Reviewed/Open Access/https://wijamssae.fedpolywannune.edu.ng/

WIJAMSSAE
ISSN: 3141-4125

information. Aligned with the objective to identify effective solutions, the review has emphasized
the vital role of advanced technological tools, comprehensive media literacy education, and
coordinated policy interventions. Finally, it has identified critical gaps in current research,
advocating for longitudinal and cross-cultural studies to enhance the efficacy of future
interventions. This comprehensive approach underscores the importance of integrated strategies

to foster a media-literate public capable of navigating and resisting the evolving threats posed by
fake news and deepfakes.
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